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About SmartSites
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2017 - 2022

400+
FT Employees

500+
5 Star Reviews

12+ Years
In Business

1,000+ 
SEO Clients
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Automotive Search Marketing



Organic Traffic as a Channel
Is organic a good traffic source for dealerships?
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Average Organic Search Traffic

8

* Aggregate data analyzed from 448 dealership Google Analytics accounts. “w/o active SEO” were dealerships without noticeable signs of link building or content creation.
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Effective SEO
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Google Ranking Signals
A deep dive into Google’s ranking factors
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Understanding Search Results
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Google Local Pack (Google Maps)

Google Local Finder

Google Localized Organic Results



How do we know Google’s ranking factors?
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Google Local Pack (Google Maps)
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Google Localized Organic Results
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Ranking Signals
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Local Pack (Maps) Ranking Factors 2013-2021
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Google Maps 2013 2014 2015 2017 2018 2020 2021 2023

GBP Signals 23% 20% 22% 19% 25% 33% 36% 32%

Review Signals 12% 12% 11% 13% 15% 16% 17% 16%

On-page Signals 18% 15% 14% 14% 14% 15% 16% 19%

Link Signals 12% 12% 15% 17% 17% 15% 13% 11%

Behavioral Signals 5% 7% 9% 10% 10% 8% 7% 8%

Citation Signals 18% 20% 17% 13% 11% 7% 7% 7%

Personalization Signals 7% 8% 8% 10% 6% 6% 4% 6%

Social Signals 5% 6% 4% 4% 2% 0% 0% 0%



Local Organic Ranking Factors 2013-2023
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Local Organic 2013 2014 2015 2017 2018 2020 2021 2023

GBP Signals 10% 10% 8% 7% 9% 7% 6% 9%

Review Signals 6% 7% 6% 7% 6% 6% 5% 6%

On-page Signals 27% 27% 26% 24% 26% 32% 34% 36%

Link Signals 24% 25% 25% 29% 28% 31% 31% 26%

Behavioral Signals 5% 7% 10% 11% 12% 10% 11% 9%

Citation Signals 11% 11% 10% 8% 9% 6% 7% 7%

Personalization Signals 9% 9% 9% 9% 7% 7% 6% 7%

Social Signals 8% 4% 6% 5% 3% 0% 0% 0%



Google’s SGE | 2024 & Beyond
Putting you on the road to success
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Google’s Search Generative Experience
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Google’s Search Generative Experience
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Current Ranking Signals will continue to be important…
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Effective SEO
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Questions?



alex@smartsites.com

Alex Melen

Co-Founder
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