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Books ¥ Business & Money * Marketing & Sales » Advertising

AUTOMOTIVE Automotive Search Marketing: A Car M

Dealer's Guide to Google paperback - April 25, 2023
S EA R c H by Alex Melen [Author)
MARKETING 5.0 drdrdrdr e (51) See all formats and editions

A detailed account of the latest and greatest in online marketing strategies
for car dealers looking to take their digital marketing to the next level.

Learn what it takes to plan and implement a search marketing strategy
using the latest techniques to maximize your ROL
- -rtﬁkiii'li‘“ht““‘ Detailed l}lescriptinn of GuuglE_ ranking 5ignEI|ls to help you improve your
,';&i'if':-'i‘l’; qr,ﬂr'l',!!ﬂ m@%ﬂ.ff: SEO and jumpstart yrtj'rur organic svlaarch traffic.
el Jj’j’ﬂ'ff.#ff Learn advanced PPC implementations to revamp your Google Ads
campaigns and increase your business immediately.
ALEK MEI'EH Leading digital marketer explains how to select an advertising agency,

evaluate performance, and continuously optimize your campaigns.
A must-have for car dealers looking to increase the effectiveness of their

digital marketing. Alex Melen uses his three-decades of digital marketing

v Read more

Read sample _ ) E,l Report an issue with this product or seller
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Generative Engine Optimization




Generative Engine Optimization

|

US titconzs

Good SEO is good “GEO”

(or AEO, or Al SEO, or LLM SEO, or LMNOPEO)

just opening up something on a phone or whatever. So the basic things have not
» 8 changed. Good SEO is good GEO. Or LMOPEO! So they're all fine.

What I'm trying to say is don't _ Danny Sullivan (former ‘\\)
Google Search Liaison)




SEO Ranking Signals

Search Engine Land » SEQ » Yandex ‘leak’ reveals 1,922 search ranking factors

o _ Local Search
Yandex ‘leak’ reveals 1,922 search ranking Ranking Factors

factors Everything you need to focus on to win

rankings in 2023!
SEOs have already started analyzing Yandex's search ranking factors, which % Daiten st

include PageRank and several other link-related factors

Danny Goodwin on January 27, 2023 at 3:54 pm | Reading time: 4 minutes

n n n B Expert contributors

A former employee allegedly leaked a Yandex source code repositary, part of which contained more
than 1,900 factors used by the search engines for ranking websites in search results.

Why we care. This leak has revealed 1,922 ranking factors Yandex used in its search algorithm, at

east as of July 2022. Perhaps Martin MacDone today: “The Yandex hack is
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Local Search Ranking Factors

LOCAL PACK/FINDER LOCAL ORGANIC
RANKING FACTORS RANKING FACTORS

@ 32% GBP signals

@ 19% On-page signals

@ 16% Review signals
@ 11% Link signals

@ 8% Behavioural signals
@ 7% Citation signals

@ 6% Personalization

@ 36% On-page signals
@ 26% Link signals

@ 9% Behavioural signals
@ 9% GBP signals

@ 7% Personalization

@ 7% Citation signals

@ 6% Review signals



Plus a few extra’s for GEO

Optimizing for Al-Driven Search
* Write with “Promptability” in Mind
* Use clear, question-based headers & direct answers (FAQ style)

Prioritize Entity Clarity

* Clearly define who you are, what you do, who you serve, and what you’re
known for

* Showcase people, services, industries, case studies, and areas of expertise

Build Topical Authority
* Create deep, consistent content hubs on key topics
* Get established, authoritative websites to link to you and showcase you



Results: SmartSites top cited brand in LLM

How to get cited by Al: SEQ insights from 8,000 A

Published: Moy 12,2025 5 800 | Resd Time: 12 it

* From ChatGPT to Gemini, here's what each Al model trusts — and how
strategic content earns visibility in generative search results.
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Average Visibility Score

Source: https://searchengineland.com/how-to-get-cited-by-ai-seo-insights-from-8000-ai-citations-455284
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Paid ads in Al Overviews are here now
Ads in Al Mode

Ads integrated in the 1st response: Starting in Q4 2025 as an experiment in the US for desktop & mobile

Shopping Ads integrated in the response

00

Be pa rt Of our most How does mattress type affect

sleep quality and back pain

powerful Al search

experience, as

customers explore

their toughest questions o oo
with Al Mode.

Quality and Back Pain




Paid ads in Al Overviews are here now

Ads in Al Overviews
Launched in the US for desktop & mobile

Shopping Ads in AlO

Get consumers from
discovery to
decision faster, by
integrating ads into
helpful Al-powered
responses.
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Closing Thoughts: What Really Matters

¥ Be prepared for the rise of LLM’s (while still focusing on traditional search as well)
B Focus on the important Google/Al ranking signals

@ Partner with agencies who understand Al

@ Build your brand for success with SEO and Al Results

# Early movers in tech & tactics win big
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Alex Melen Alex Melen
Co-Founder, SmartSites Linkedln

alex@smartsites.com
F’hank You!
, SmartSitesNJ O'l SmartSitesNJ n SmartSites in SmartSites
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