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Search Engine Optimization 

(SEO), 1997-2023



Understanding Search Results

Google Local Pack 

(Google Maps)

Google Local Finder

Google Localized 

Organic Results



How do we know Google’s ranking factors?

Source: whitespark.ca



Google Local Pack (Google Maps)



Google Localized Organic Results



Ranking Signals



Local Pack (Maps) Ranking Factors 2013-2021

Google Maps 2013 2014 2015 2017 2018 2020 2021 2023

GBP Signals 23% 20% 22% 19% 25% 33% 36% 32%

Review Signals 12% 12% 11% 13% 15% 16% 17% 16%

On-page Signals 18% 15% 14% 14% 14% 15% 16% 19%

Link Signals 12% 12% 15% 17% 17% 15% 13% 11%

Behavioral Signals 5% 7% 9% 10% 10% 8% 7% 8%

Citation Signals 18% 20% 17% 13% 11% 7% 7% 7%

Personalization Signals 7% 8% 8% 10% 6% 6% 4% 6%

Social Signals 5% 6% 4% 4% 2% 0% 0% 0%



Local Organic Ranking Factors 2013-2023

Local Organic 2013 2014 2015 2017 2018 2020 2021 2023

GBP Signals 10% 10% 8% 7% 9% 7% 6% 9%

Review Signals 6% 7% 6% 7% 6% 6% 5% 6%

On-page Signals 27% 27% 26% 24% 26% 32% 34% 36%

Link Signals 24% 25% 25% 29% 28% 31% 31% 26%

Behavioral Signals 5% 7% 10% 11% 12% 10% 11% 9%

Citation Signals 11% 11% 10% 8% 9% 6% 7% 7%

Personalization Signals 9% 9% 9% 9% 7% 7% 6% 7%

Social Signals 8% 4% 6% 5% 3% 0% 0% 0%



ChatGPT in SEO



Google’s Search Generative 

Experience (SGE)







Google’s Search Generative Experience



Google’s Search Generative Experience

• SGE today, is not going to be the SGE that rolls out to the masses.

• Ranking in the top few spots will become proportionally more 

important.

• Authority and Search Intent will become vital. “SGE is trained to 

corroborate responses with high-quality resources”

• Certain search results will be greatly impacted. Any search results 

that focus on answering a question are prime candidates to be 

replaced by SGE. Specifically, search queries that can produce a 

definitive answer, like “when are the next Olympics”.



Google’s Search Generative Experience

SGE DOES NOT generate AI results for:

• Navigational queries (any queries that Google Maps / GMB can handle)

• Recipes (yet)

• "Adult" searches (NSFW / Explicit / Porn)

• Searches related health and financial issues

• News, current events, as-it-happens searches

• Quick answers; Song lyrics, weather etc.

• Sensitive queries related to gender identity, holocaust, and the like

• Any questions that are don’t have short definitive answers



Succeeding in 2024 

and Beyond



Succeeding with SGE

Focus on building domain authority: Google will pull in results into 

SGE from highly authoritative sources. Being more authoritative will be 

more important then ever. Focus on Google’s EAAT here:



Succeeding with SGE

Cluster content: To make your 

website content more SGE-friendly, 

you will want to break content topics 

into smaller units and sub units. For 

example, instead of having the 

“ultimate guide”, you’d want to create 

micro guides for each individual topic 

and subtopic.



Succeeding with SGE

Optimize for long-tail, 

conversational speech: With 

SGE being more authentic, 

interactive, and conversational – it 

will be more important than ever to 

create content around search 

intent. That will mean going deeper 

into keyword research and 

targeting long-tail keywords that go 

deeper into a topic.



Succeeding with SGE

And lastly, SEO is NOT dead – the same ranking factors will continue 

to play a big part of search traffic in the foresable future. Content 

creation and building authority (ie: link building) will continue to be as 

important as ever.

While SGE will have a continued (and growing) presence, SGE is 

expected to NOT impact 50-70%+ of all searches:



Thank You!
SmartSitesNJ SmartSitesNJ SmartSites SmartSites
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