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Hypergrowth
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Hypergrowth
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Timeline of ChatGPT
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GPT-4 via ChatGPT Plus



ChatGPT-4 (ChatGPT Plus)
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The hottest new programming language is.. English!
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ChatGPT for SEO
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Understanding Search Results

Google Local Pack 
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Google Local Finder
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Organic Results



Google Ranking Signals
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Local Organic Ranking Factors 2013-2021
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Local Pack (Maps) Ranking Factors 2013-2021
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Check List
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Use Cases for AI: Site Page Ideas
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Use Cases for AI: Content Ideas
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Google’s stance on AI Content
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Use Cases for AI: Yes, content***
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Use Cases for AI: Yes, content***
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Use Cases for AI: Linkbuilding!
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Use Cases for AI: Reputation Management
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ChatGPT for Social Media
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Use Cases for AI: Facebook Copy
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Use Cases for AI: Twitter Copy
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Use Cases for AI: TikTok
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ChatGPT for PPC
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Boost to Microsoft’s Reach
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Use Cases for AI: PPC Campaign Ideas
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Use Cases for AI: PPC Adcopy Ideas
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Use Cases for AI: Google Scripts

32



Use Cases for AI: Google Scripts
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ChatGPT Tips & Tricks
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ChatGPT Prompts
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• Define ChatGPT’ s role: “Act as an expert in your response”. “Act as a tour guide”. 

“Act as a storyteller”. “Act as a motivational speaker”.

• Define the audience for your response: “Use short sentences. Address the audience 

directly.”

• Try different styles: “in the style of William Shakespeare”

• Create outlines: Create an article outline for [Insert Topic here]. Make it concise yet 

ensure no information is left out.

• Create summaries: “Summarize the following content [insert content here]”.

• Get reviews on products & technology: “I want you to act as a tech reviewer. Include 

pros, cons, features and comparisons to other technologies in the market. Start with 

reviewing the new [insert technology to review here].



Pitfalls of ChatGPT
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• Limited Data: The current iteration only has data though September 2021 – and while it can provide information beyond that, it 

won’t be as accurate.

• Wrong information: It doesn’t always give the right answer.

• Similar data from similar requests: If you’re using it to create content – keep in mind that many others are as well. 

Google (and other search engines) will continue to value EAT (Expertise, Authoritativeness and Trustworthiness) – and 

of course, unique content.

• Human Touch is still Golden: You still need to curate, edit and quality control most of what you get from ChatGPT
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Next steps? Go experiment!
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Next steps? Partner with the right agencies

39



Thank You!

Connect with Alex
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