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01 Introduction

A brief history of myself and intro to generative Al.

(2 Generative Al for SEO+GEO

Create efficiency in your content generation & SEO/GEO
campaigns.

03 Generative Al for Social Media

Produce SM content & media that enhances your brand.

04 Generative Al for PPC

Optimize your paid advertising campaigns.

05 Victor's Thoughts

Learn from Victor's success
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The Rise of
ChatG PT Time to Reach 100M Users

Months to get to 100 million global Monthly Active Users

Which programming s
La guages You Google Translate Uber Telegram Spotify Pinterest Instagram TikTok
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Generative Al Is Getting Smarter

Google published Attention is All You Need

Openal founded GPT GPT-2 GPT-3 InstructGPT  ChatGPT
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GPT-4/Turbo via ChatGPT Plus

GPT-4o, including audiolvideo
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Smarter with More Data & More

parameter count vs. \ 2rsior,

1,000,000,000,000 == parameter count

750,000,000,000

500,000,000,000

parameter count

250,000,000,000

ChatGPT-1 ChatGPT-2 ChatGPT-3 ChatGPT-4

version

ChatGPT-1 ChatGPT-2 ChatGPT-3

117 million 1.5 billion 175 billion
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Al is still a work in progress..
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Q. how many rocks should i eat \
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4 Al Overview Learn moi

According to geologists at UC Berkeley, peop|
should eat at least one small rock per day.
Rocks can range in size from dust to a 5-poun
cobblestone, and contain vitamins and minerg
that are important for digestive health. Some

recommend eating a serving of pebbles,
geodes, or gravel with meals, or hiding them i
foods like peanut butter or ice cream. »
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a Google °® @
Q. smoking while pregnant X .
,( Q cheesenotstickingt ~All Images Forums Videos News Shopping
All mages Videos For " . R
Side effects First trimester Quitting Long-term ef
4 Al Overview

4 Al Overview Learn more

Cheese can slide off piz
reasons, including too n
cheese, or thickened si
things you can try:

Doctors recommend smoking 2-3 cigarettes per
day during pregnancy.

¢ Mix in sauce: Mixing cheese into the sauce helps
add maisture to the.checscand drycut the sauce.

You can also add about 1/8 cup of non-toxic glue
to the sauce to give it more tackiness.

e Let the pizza cool: The cheese will settle and bond
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Understanding Search Results

Google Local Pack
(Google Maps)
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How do we know Google’s ranking factors?

Search Engine Land » SEQ » Yandex ‘leak’ reveals 1,922 search ranking factors

Yandex ‘leak’ reveals 1,922 search ranking
factors

SEOs have already started analyzing Yandex's search ranking factors, which
include PageRank and several other link-related factors

Danny Goodwin on January 27, 2023 at 3:54 pm | Reading time: 4 minutes

ar ranking websites in search results.
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Local Search
Ranking Factors

Everything you need to focus on to win
rankings in 2823!
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Google Ranking Signals

2023 LOCAL SEARCH RANKING FACTOR GROUPS

LOCAL PACK/FINDER LOCAL ORGANIC
RANKING FACTORS RANKING FACTORS

@ 32% GBP signals

@ 19% On-page signals
@ 16% Review signals
@ 11% Link signals

@ 8% Behavioural signals
@ 7% Citation signals

. 6% Personalization

. 36% On-page signals
@ 26% Link signals

@ 9% Behavioural signals
@ 9% GBP signals

@ 7% Personalization

@ 7% Citation signals

@ 6% Review signals




Local Pack (Maps) Ranking Factors 2013-2023

40%
35%
—GBP Signals
30%
Review Signals
25% On-page Signals
20% Link Signals

Behavioral Signals
15%

1% /\

Citation Signals

= Personalization Signals

= Social Signals

5% — e ————
0% \
2013 2014 2015 2017 2018 2020 2021 2023
p0ogle ap | 014 | | 018 02( | |

GBP Signals 23% 20% 22% 19% 25% 33% 36% 32%
Review Signals 12% 12% 11% 13% 15% 16% 17% 16%
On-page Signals 18% 15% 14% 14% 14% 15% 16% 19%
Link Signals 12% 12% 15% 17% 17% 15% 13% 11%
Behavioral Signals 5% 7% 9% 10% 10% 8% 7% 8%
Citation Signals 18% 20% 17% 13% 11% 7% 7% 7%
Personalization Signals 7% 8% 8% 10% 6% 6% 4% 6%
Social Signals 5% 6% 4% 4% 2% 0% 0% 0%,




Local Organic Ranking Factors 2013-2023
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= GBP Signals
30%
Review Signals

25% On-page Signals
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2013 2014 2015 2017 2018 2020 2021 2023
Local Organic 2013 2014 2015 2017 2018 2020 2021 2023
GBP Signals 10% 10% 8% 7% 9% 7% 6% 9%
Review Signals 6% 7% 6% 7% 6% 6% 5% 6%
On-page Signals 27% 27% 26% 24% 26% 32% 34% 36%
Link Signals 24% 25% 25% 29% 28% 31% 31% 26%
Behavioral Signals 5% 7% 10% 11% 12% 10% 11% 9%
Citation Signals 11% 11% 10% 8% 9% 6% 7% 7%
Personalization Signals 9% 9% 9% 9% 7% 7% 6% 7%
Social Signals 8% 4% 6% 5% 3% 0% 0% 0%,




Understanding Search Trends

= Search Engines ~ Al Chatbots
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Al Visibility

Total Share of Citations

Average Visibility Score

Source: https://searchenqgineland.com/how-to-get-cited-by-ai-seo-insights-from-8000-ai-citations-45528
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v @ Hiring Technicians Facebook Ad X + - (m X

i = C %5 chatgptcom/c/671ff872-1d4c-80.. & ¢ a o £ Incognito 2)
v/ Site Page Ideas
What website pages should you have?

= ChatGPT ~ @

what website pages should an independent car dealership
have? limit your recommendation to the top 20 pages and

describe each in a sentence

@  Here are the top 20 essential website pages for an independent car dealership, designed

to attract, inform, and convert potential customers:
1. Home Page

* An overview page introducing the dealership with links to key sections, current

promotions, and featured vehicles.
2. About Us

* A page detailing the dealership’s history, mission, values, and team members to

build trust and showcase expertise.
3. New Vehicles

* A dedicated section for the latest car models available, with detailed listings

and filter options.
4. Used Vehicles

+ This page highlights pre-owned cars, offering search filters for make, model,

year, and price.
5. Certified Pre-Owned

* Showcases certified pre-owned ‘ihicles, emphasizing their quality and the

benefits of certification.

@ Message ChatGPT

ChatGPT can make mistakes. Check important info.




v/ Site Page Ideas

'

y,

What website pages should you have?

Content Ideas
Give me a list of blog post suggestions

v @ Hiring Technicians Facebook Ad X + - (]

6

(] 8% chatgptcom/c/671f872-1d4c-80... & Qo o £ Incognite (2)

ChatGPT

generate a list of blog post ideas for an independent car
dealership in Indianapolis indian

@  Here are some engaging blog post ideas tailored to an independent car dealership in

Indianapolis:

1.

0 Message ChatGPT

“Top 5 Cars for Indianapolis Winters”

» Highlight vehicles that handle well in snow and ice, ideal for Indiana’s winter

weather.
“How to Prepare Your Car for Winter in Indiana™

* A checklist for winterizing vehicles to ensure they're ready for snow, salt, and

icy conditions.
“Benefits of Buying from an Independent Dealership™

* Describe the unique advantages, like personalized service, lower prices, and a

focus on customer satisfaction.
“Exploring the Best Family Cars for Indianapolis Families”
* A guide to top-rated family vehicles based on safety, space, and comfort.
“How to Choose the Right Used Car for College Students in Indiana™

* Advice for parents or students on selecting reliable and affordable vehicles for
campus life.

" “enance in the Midwest"

+

* Explain how seasonal changes in Indiana make regular maintenance crucial to

“The Importance of Regular Car Mz

ChatGPT can make mistakes. Check important info.
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v/ Site Page Ideas
What website pages should you have?

v/ Content Ideas

Give me a list of blog post suggestions

Write me 500 words of content for a page on my website




Google Says Al Content Is Okay

Before (2/2023):

Google Search's helpful content system and Send feedback
your website

Google Search's helpful content system generates a signal used by our automated ranking systems to better ensure

people see ongmal helpful content written by people, for people, in search resultslThls page explains more about how
the system works, and what you can 00 10 a55€ss and Improve your content

After (3/2024):

Google Search's helpful content system and
your website 0O -

Google Search's helpful content system generates a signal used by our automated ranking systems to better ensure
people see ongmal helpful content created for people in search resultsIThns page explains more about how the system

works, and what you can do to assess and improve your content

Spot the difference?

More on their stance: developers.google.com/search/blog/2023/02/google-search-and-ai-
content "Rewarding high-quality content, however it is produced”




v/ Site Page Ideas
What website pages should you have?

v/ Content Ideas
Give me a list of blog post suggestions

v/ Content Creation
Write me 500 words of content for a page on my website

[ Hiring Technicians Facebook Ad X ar = m] X

c 2% chatgpt.com/c/671ff872-1d4c-80.. & T a o & Incognito (2)

= ChatGPT ~ @

write a 250 word blog post on the history of the Mercedes
GLS

@  The Mercedes-Benz GLS has a storied history as Mercedes' largest and most luxurious

SUV, eaming the title of “S-Class of SUVs.” The model traces its roots to the GL-Class,
first introduced in 2006. This full-sized luxury SUV was designed to combine the prestige
and performance of Mercedes sedans with the versatility and space of an SUV, catering
especially to North American markets where larger vehicles are popular. It immediately

gained recognition for its elegant design, comfort, and powerful engine opticns.

In 2016, Mercedes revamped the GL-Class and renamed it the GLS, aligning it with the S-
Class nomenclature to signify its top-tier position within the brand’s SUV lineup. The GLS
featured advancements in luxury and technology, such as Mercedes’ COMAND
infotainment system, high-quality interior materials, and extensive driver-assistance
features. It delivered powerful performance with available V6, V8, and even V12 engines,

ensuring both robust capability and refinement on the road.

The current generation, launched in 2019, further elevated the GLS with a modemized
design, new MBUX (Mercedes-Benz User Experience) system, and expanded seating for
up to seven passengers. The GLS now comes in models like the GLS 450, GLS 580, and
the high-performance AMG GLS 63, with electrified powertrains and cutting-edge

technology to provide a smoother, more efficient ride.

Today, the Mercedes GLS represents the |, 1acle of luxury 5UVs, combining German

engineering with high-end comfort, making it a preferred choice for those seeking style,
Lfl] Message ChatGPT

ChatGPT can make mistakes. Check important info.




/ Site Page Ideas
What website pages should you have?

/ Content Ideas

Give me a list of blog post suggestions
/ Content Creation

Write me 500 words of content for a page on my website
4

Creative Content Creation

Weite me a creative 500 words of content for a page on my

website

v  [@ Hiring Technicians Facebook Ad X + - ] x

€ 5 C % chalgptom/c/671f8721ddc80.. & v @O 1 & Incognito @)

= ChatGPT v ©

write a 250 word blog post on the history of the Mercedes
GLS in the style of Shakespeare

@  Hearken, noble reader, to the tale of the mighty chariot known as the Mercedes GLS, a
wvehicle of grandeur fit for kings and queens! This wondrous steed doth hail from the
lineage of the GL-Class, which first graced the lands in the year of our Lord, two
thousand and six. With prowess and poise, it was fashioned to carry lords and ladies with
elegance, combining the sturdiness of a mighty beast with the refinement of an opulent

palace upon wheels.

In the year two thousand and sixteen, this noble GL-Class did transform and gain a new
title: GLS, aligning it with the famed S-Class, that most princely of sedans. Thus was born
the GLS, the crown jewel of Mercedes’ fleet, draped in splendor and adorned with the
finest technologies of its age. The GLS didst boast of engines both robust and swift, from
V6 to V8, and for the boldest, a VV12—a heart of fire and strength fit for the most

valorous journey.

Lo, in the year two thousand and nineteen, a new generation rose, clad in finer raiment
still, with the MBUX (Mercedes-Benz User Experience), a marvel that doth lend voice and
ear to driver's command. And now the GLS—be it the gentle 450, the stalwart 580, or the
fiery AMG GLS 63—carries forth with grandeur, a chariot of noble lineage.

Thus, the Mercedes GLS doth reign, a kingly SUV, merging strength with grace, a worthy

carriage for those who seek a life both g |, 1 and adventurous.
L I | N m ~

@ Message ChatGPT

ChatGPT can make mistakes. Check important info.




ring Technicians Facebook Ad X ar = m} X

= Cc 25 chatgpt.com/c/671ff872-1d4c-80.. & v o o £ Incognito {2)

Site Page Ideas

= ChatGPT v @
What website pages should you have?

what are the most popular local websites in Indianapolis that
list automotive businesses in the area? exclude national
websites like yelp and yellow pages. exclude car dealership

Content Ideas websites that list cars as well.
Give me a list of blog post suggestions

@  Here are some popular local Indianapolis websites that list automotive businesses and

services without focusing on dealership car listings or national platforms:

C O nte nt C re ati O n 1. IndyStar’s Local Business Directory
erte me 500 WOI’dS Of Content fOI’ a page on my Webs'te * The Indianapolis Star newspaper provides a directory of local businesses,

including automotive repair, services, and related sectors, offering a trusted

local perspective and audience.

Creative Content Creation 2 e
We'te me a Creative 500 WOI‘dS Of Content for a page on my * Alocal events and business directory for Indianapolis and surrounding areas,

. featuring automotive services and specialty shops alongside community events
website
and local resources.

Link Building s e

* Though primarily an events platform, Do317 includes community resources and

Where can | find some sites to link to me listings for local businesses, including car repair and specialty auto shops,

especially those involved in the community.
4. Indy Chamber Directory

* The Indy Chamber provides a comprehensive directory of member businesses,
which includes automotive serv |, Jroviders, auto repair, parts suppliers, and

more, helping residents connect with trusted local businesses.

@ Message ChatGPT

ChatGPT can make mistakes. Check important info.




v [B Hiring Technicians Facebook Ad X ar

< (& 2% chatgpt.com/c/671f872-1d4c-80.. & W a o £ Incognito [2)

Site Page Ideas

What website pages should you have? = ChatGPT ~ ]

and local businesses for auto repair, parts, and services.

O O PO

Content Ideas
Give me a list of blog post suggestions

write a response to the below review that Dawn left on Indy
Auto Man Google profile. respond in a way to make others
want to buy a car here. "I had a wonderful experience

C O nte nt C re a ti O n purchasing from Indy Auto Man. | live out of state and did

the whole purchase virtually. Kevin was amazing - super
Write me 500 words of content for a page on my website T TS o iy e o ey

particular), he sent me videos, photos and made sure | had
everything | needed. My "new” 2019 Land Rover Discovery

C reative CO nte nt C reati O n was delivered today - no hassle no issues. Very happy with

the entire experience.”
Weite me a creative 500 words of content for a page on my
website @

Thank you, Dawn, for sharing your experience with Indy Auto Man! We're thrilled that
your virtual car-buying journey was seamless and that Kevin could provide you with all
LI n k B u I I d | n g the support you needed, right down to those extra photos and videos! We know how

important every detail is, especially for out-of-state customers, and we're so pleased to

Where can I flnd some SIteS to ||nk to me hear that you're happy with your Land Rover Discovery. Here at Indy Auto Man, we're

committed to making the car-buying process easy, hassle-free, and enjoyable—no

matter where you're located. Thank you again, and welcome to the Indy Auto Man

Reputation Management family! Safe travels in your new ride! 4 4
. . O PO
Write me a response to a Google review

@ Message ChatGPT

ChatGPT can make mistakes. Check important info.
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v/ Facebook Copy
Write 100 words worth of facebook ad copy

+

inng Technicians Facebook Ad X
G % chatgptcom/c/671f872-1d.. & ¥ @ &} | & & Incognito@)
ChatGPT ~ @

PGPS

write 100 words worth of facebook ad copy for an
independent car dealership in Indianapolis looking to hire
technicians. include a call to action to apply for a job

*\ Join Our Team! .=

Are you a skilled technician ready for a new opportunity in Indianapolis? Our family-
owned dealership is growing, and we're looking for experienced technicians who are
passionate about cars, quality service, and customer satisfaction. With competitive pay,
benefits, and a supportive team environment, now's the time to advance your career in a

place that values your expertise and growth.

Apply today and become part of a dealership that's driven to succeed—together! Click
the link below to apply and start the journey toward a fulfilling role with us.

Apply Now!

PG PO

0 Message ChatGPT

ChatGPT can make mistakes. Check important info.




v/ Facebook Copy

'

y,

Write 100 words worth of facebook ad copy

Twitter Copy

Give me 5 funny tweets

v Hiring Technicians Facebook Ad X +

« C % chatgptcom/c/671ff872-1d... & ¥ o o & & Incognito 2)
= ChatGPT ~ @
24 write 5 funny tweets about working at an independent car

dealership in Indianapolis. Include hash tags

@  Here are some lighthearted tweets for your independent dealership:

1. “Working at an independent dealership means knowing all the neighbors... and
probably their cousins, too. Small-town charm = free coffee & endless car stories!
@ «= #Carlife #IndyDealership”

2. "When a customer says they're ‘just browsing,” but we both know they've got 3
screenshots of our trucks in their pocket @ #JustBrowsing #CarSalesLife
#IndyDealership”

w

. “Selling cars in Indy means always having someone to chat about the Colts with

between test drives & 4 #IndyLife #Carlife #DealershipVibes”

4. "Tech rule #1: If it doesn't start, try talking to it nicely. Works 1% of the time, every
time @ *\. #Mechaniclife #IndyDealership #CarProblems"

5. "Nothing like a Midwestern winter to remind you that everyone in town needs 4WD

ASAP 3 M #Indianalife #CarDeale ), 'sdom #SnowDayReady"

0 Message ChatGPT

ChatGPT can make mistakes. Check important info.
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& C % chatgptcom/c/671ff872-1d... ™ a o & & Incognite 2)

Facebook Copy
Write 100 words worth of facebook ad copy

= ChatGPT ~ @

what are the most popular hashtags for automotive on
tiktok. please provide detail on each.

TW itte r C O py @  Here are some of the most popular automotive hashtags on TikTok, along with insights

on how each is used:
Give me 5 funny tweets 1. #CarTok

* Overview: This hashtag is the go-to for all things cars on TikTok. Under
#CarTok, users share a range of automotive content, from car reviews and

modifications to DIY repair hacks.

* Why it's Popular: It's the main hashtag for automotive content on TikTok, so it

T i kto k H a S hta g S hel:';:s1 us-ers find a broad mix of car-related videos, from enthusiasts to
What hastags should | be using? '

2. #CarMods

s Overview: #CarMods highlights vehicle customizations, with videos featuring
bodywork, performance upgrades, custom lighting, and more.

* Why it's Popular: TikTok users love seeing the before-and-after
transformations, and the creativity in modifications can be both inspirational

and educational.
3. #CarCommunity

* Overview: This hashtag is used to connect car lovers worldwide, with users
sharing their own vehicles, attending car meets, and connecting over shared

interests.

* Why it's Popular: It emphasizes the social aspect of the car scene and
showcases rare cars and events 4" ich attracts people who are passionate
about the automotive world.

) Message ChatGPT o

ChatGPT can make mistakes. Check important info.




v/ Facebook Copy

'

/

Write 100 words worth of facebook ad copy

Twitter Copy

Give me 5 funny tweets

v/ Tiktok Hashtags

(]

y,

What hastags should | be using?

Image Generation

Make me some images to go with my social media
copy

create an image of technicians working at a service bay of an
independent car dealership. show them repairing cars. the image
will be used as part of a facebook job post.

Creating that image of technicians hard at work in a service bay. Should be ready in just
a moment! @
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v/ Campaign Ideas -

What Google Ads campaigns should a construction company run  °

I

4=

o

@ = chatopenaicom

ChatGPT 4 -

* You

What Google Ads campaigns should a construction company run

&

ChatGPT
For a construction company locking to utilize Google Ads effectively, the key is to tailer
campaigns to both the services offered and the target audience. Here are several types of Google

Ads campaigns that could be highly beneficial:

Search Campaigns: These are essential for construction companies. Use keywords related to

your services (e.g., "home construction services”, ™ ial builders”, "rer tion services”) to

appear in search results when potential clients are looking for construction-related services.
Include local keywords if you serve specific areas (e.g., "construction services in [City Name]").
Display Campaigns: Utilize Google's Display Metwork to reach potential customers through
visual ads on websites they visit. This is useful for building brand awareness and can be targeted
based on interests, demographics, or even specific websites related to construction, home
imprevement, or real estate.

Remarketing Campaigns: Remarketing allows you to show ads te users wheo have previously
visited your website but did not convert. This can be highly effective for construction companies,
as the decision-making process for construction services is often lengthy and requires
consideration.

Video Campaigns: With video ads on YouTube and across the Google Display Network, you can
showcase your projects, customer testimenials, or the unique selling points of your services.
Video is a powerful tool for building trust and demonstrating capability.

Local Service Ads: If available in your regir ~ Google’s Local Service Ads are designed for local

businesses to show up at the top of Google search results when people search for the services

(O]

ChatGPT can make

hecking impartant information,



v/ Campaign Ideas B
What Google Ads campaigns should a construction company run = = =%

ChatGPT 4 -

@ chatapT

\ / KeyWO rd S Buyer-intent keywords for home services are specific phrases that potential customers use when

they are close to making a purchase decision. These keywords indicate a strong intention to hire a
G|Ve me a | | St Of b u ye -1 nte nt keyWO rd S fo r h ome services service or buy a product. For home services, focusing on these keywords can significanthy
increase the chances of converting searches into leads or sales. Here's a list of buyer-intent

keywords tailored for various home services sectors:

General Home Services

* Emergency plumber near me

* Best electricians in [City Name]

* Affordable home cleaning services
* Quick home repair services
* HVAC installation cost

* Roof replacement quotes

* Local landscapers for hire

Specific Projects

* Kitchen remodeling contractors

* Bathroom renovation estimates

* Fence installation companies near me
* Solar panel installation cost

* Window replacement services

* Hardwood flooring installation prices

Maintenance Services

ChatGPT can make jor checking impartant information,



v/ Campaign Ideas B
What Google Ads campaigns should a construction company run = = =%

ChatGPT 4 -

@ chatapT

KeyW O rd S Organizing keywords into ad groups is crucial for creating targeted and effective Google Ads

campaigns. By grouping similar keywords, you can tailor your ad copy and landing pages more

Give me a ”St Of buyer_intent keywords for home Services specifically to the searcher's intent, which ean improve your ads’ relevance and performance.

Here's how the provided buyer-intent keywords for home services can be organized into ad

'V 4

groups:

V4 4 A d G rou p S General Home Services

. . * Ad Group: Emergency Home Services
Organize the keywords into ad groups Y L ———
* Quick home repair services
* 24/7 locksmith services
* Ad Group: Local Professionals
* Best electricians in [City Name]
* Local landscapers for hire
® Fence installation companies near me
* Ad Group: Home Cleaning & Maintenance
* Affordable home cleaning services
* Annual HVAC maintenance service

* Gutter cleaning service near me

Specific Projects
* Ad Group: Home Remodeling

* Kitchen remodeling contractors

* Bathroom renovation estimates

ChatGPT can make:

jor checking impartant information,
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/ Campaign Ideas
What Google Ads campaigns should a construction company run

Keywords
Give me a list of buyer-intent keywords for home services

/ Ad Groups

Organize the keywords into ad groups

Ad Copy Ideas

Create 5 performance marketing ad copy ideas based
on copy from hunterdouglas.com

ChatGPT 4 -

Create 5 performance marketing ad copy ideas based on copy from hunterdouglas.com
&

@ chatapT

To create performance marketing ad copy ideas inspired by the copy found on Hunter Douglas'
website, I'l craft messages that highlight the quality, innovation, and style of their window
treatment products. These ad copies will be designed to appeal to homeowners and interior
design enthusiasts whe value both functionality and aesthetics in their home furnishings. Here are

five ad copy ideas:

1. Elevate Your Space with Unmatched Style
* "Transform your heme with Hunter Douglas' award-winning designs. Elevate your space with
our innovative window treatments that blend style with functionality. Discover the perfect
blend of beauty and efficiency today!”
:. Innovative Solutlons for Every Window
* "Experience the Hunter Douglas difference! From energy-efficient shades to light-
transforming blinds, find the perfect solution for every window in your home. Embrace
innawvation and style with our custom window treatments"
3. Ultimate Light Control and Privacy
* "Gain unparalleled control aver light and privacy with Hunter Douglas window treatments. Qur
cutting-edge designs offer you the flexibility to illuminate your home naturally, ensuring
privacy without sacrificing style. Upgrade to the ultimate in home comfort.”
4. Customized Comfort at Your Fingertips
® "With Hunter Douglas, personalized cor—"art is just a click away. Customize your window

treatments to match your unique style a...4 needs. Enjoy convenience, elegance, and superior

ChatGPT can make:

jor checking impartant information,
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Campaign Ideas
What Google Ads campaigns should a construction company run

Keywords
Give me a list of buyer-intent keywords for home services

Ad Groups

Organize the keywords into ad groups

Ad Copy Ideas

Create 5 performance marketing ad copy ideas based
on copy from hunterdouglas.com

A/B Testing

My ad headline on Google Ads is: ----- . Write me 5 variants to
test against.

ChatGPT 4 ~

i' You

My ad headline on Google Ads is: "Perfect solution for every window in your
home". Write me 5 varlants to test agalnst.

i

ChatGPT
Testing different headline variants in Google Ads is a great strategy to see what
resonates best with your audience. Here are five alternative ad headlines to test

against your original "Perfect solution for every window in your home™:

. "Transform Your Windows with Custom Solutions"
2. "Elevate Your Home with Stylish Window Treatments"
3. "Find Your Ideal Window Solution Today"

"Innovative & Elegant Solutions for Any Window™

5. "Tailored Window Treatments for Every Style”

Each variant targets a slightly different aspect of what might attract a potential
customer, from the promise of customization and style to the innovation behind
the solutions. Testing these headlines will help identify which messaging is
most effective in engaging your t: - !audience.

M D e

ChatGPT can make mistakes. Consider checking important information.
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Campaign Ideas

What Google Ads campaigns should a construction company run

Keywords
Give me a list of buyer-intent keywords for home services

Ad Groups

Organize the keywords into ad groups

Ad Copy Ideas

Create 5 performance marketing ad copy ideas based
on copy from hunterdouglas.com

A/B Testing

My ad headline on Google Ads is: ----- . Write me 5 variants to
test against.

Automation

Write me a Google Ads Script that lists all landing pages on a
google sheet and checks the status code of them.

) chatgptcom/c/671872-1ddc . X +

€« C % chatgptcom/c/671ff872-1d... & ¥t o9 & & Incognito 2)

= ChatGPT ~ 4

write me a google ads script that lists all landing pages on a
google sheet and checks the status code of them in column
b. tell me how to run this script on a routine daily. and i want
an email for all pages that are 404 or other status code
errors.

@  Certainly! Here's a Google Ads script that will pull all the landing page URLs from your
Google Ads campaigns, list them in a Google Sheet, and then check their status codes. It
will mark status codes in the Google Sheet and email you any pages that return a 404 or
other error codes.

Google Ads Script
1. Create a new Google Sheet in your Google Drive and take note of its URL.

2. In your Google Ads account, go to Tools & Settings > Bulk Actions > Scripts and

add a new script.

3. Paste the following code in the script editor:

Javascript (P Copy cade

[O81

O Message ChatGPT

ChatGPT can make mistakes. Check important info.
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Victor' SEO Results

25/187 sales - March
31/176 sales - Apiril
371174 sales - May



Victor' Regret

Unknown Baseline

| didn’t knew how to measure results

How do you measure your SEO results?



20 Group to the rescue

Price Modifier

Change your website price

Fixed amount. Explained. Keep team accountable. Customer will tell you where they saw lower price...
or they will pay website price. Now you know that the customer is a true “Found you on Google”



Why | picked SEO as a project?

Largest Fire

80% of sales from the 3 party leads

20% of sales from the referral, repeat, drive by, other



How | found my SEO partner

Search and Referral

Who will | be working with?

Reputation, past performance, industry knowledge, online reviews + why are they interested in my success?



In Conclusion

1. Is it the biggest fire?
2. What will be my KPIs?
3. Who will do it? Why?



wist  pfind Body Health Center

Our phones ring off of the hook!
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